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Agile Content is a tech company engaged in video content management and big
data audience management solutions under the software as a service (Saa$)
business model, which allow to monetize media companies, telecoms and major
advertisers.

Our technology allows clients to better monetize their audiences in digital channels
by means of user-data-based segmentation, with relevant content and advertising
for each individual profile.

Foundation: 2007

Revenues FY2014: 8 M€

Annual revenue growth 2010-2014: >40%

Type of client: Multinational — TMT Field (communication, telecom)
Number of employees: 38

International presence: >80% sales outside Spain; 6 offices, with HQ in Barcelona
CEO: Hernan Scapusio

Financial Management: Alex Galdeano (CFO), Xavier Homs

Board of Directors: Knowkers (founders), Inveready, Perennius, minority
Main shareholders: Founders 60%; venture capital 30%; minority 10%
Audit firm: BDO (since2011) - #5 world ranking 2014

Business Angels and Venture Capital invest in Agile

Acquisition of Navita, a company engaged in portal management, seated in Brazil, with a

turnover of 1M€.

* Over 75% of the revenue comes from outside Europe (Latam).
* Development and license of Agile Multimedia Platform (AMP) for the client’s own premi

ses or as SaaS.

* Leadership in the markets where it operates: Espafia # 6, Brasil # 4.

* Major corporations as clients: Telefénica, Banco Santander, Cielo.

* Technological leadership and potential of growth recognition by leading se
ctor firms: Gartner Group (US), Adobe, etc. which included Agile in their rep
orts and success stories.

* Year-end with revenues 8M€ .

Enreach operation and creation of a joint venture in the US.

Listing at the Alternative Stock &Exchange Spanish market (MAB) in 4Q2015
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We start from 2 clear premises:
Digital is key in content, telecommunications and advertising industries.

It is transforming the customer relationship in almost every field, particularly the financial, tourism or education sectors.

Increase of cell
phones and smart
devices

2014: 1,640 millions
of smartphone users
worldwide.

2018: the number of
Digital advertising and users will rise up to
marketing automatization 2.560 million.

Digital advertising is catching up
with TV. In 2013, the total of
internet advertising represented
$117.200M. The number will
increase to $194.500M in 2018,
Consolidation of e- a CAGR of 10,7%.
Commerce and digital
services

B2C global sales are

estimated to be of
Increasing 2357billion S in 2017 versus
consumption of the 1505 of 2014

online video and
content

According to a
study by Cisco,
video is expected
to account for 84%
percent of all
internet traffic in
2018

We operate in a fast-growing
market, with an average of 35
to 45% (CAGR) for 2015-2018
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Growing digital environment with excessive content

Audiences are moving to digital, they progressively consume more information and entertainment through the
web and mobile devices

The relevance of the content is essential for connecting with the client and the digital world allows the
companies to do so in a personalized way

In a world with an excessive offer the key is segmentation
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We market our own technology (R&D projects) through licenses (investment) or renting of SaaS platforms (recurrent

expenditure, average 3 years).

We assist the business’ digital

o 1. . .
> ¥ efficiency (agility and
EL productivity) and we boost
N .. : audience monetization with
Monetization of digital audiences technol
Multimedia content and (Big Data) echnology
multichannel experience
management
We contribute to generate
Personalization predictive 74 ) g :
. complementary income to with

capabilities :
P value added services

. L . Multimedia content publishing
Agile assists in transforming

traditional content into (Video on line)

value added services We provide solutions for:
_E j 1. A better segmentation and
o] personalization of brand content

Digital distribution and and digital advertising

advertisement optimization 2. Higher efficiency in the acquisition

and relationship with clients
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Headquartered in Barcelona, the company has 3 R&D centers, and it’s present in 8 countries

There are 7 new offices planned for 2015-2016, of which Miami is already operative

lenos Aires 2 -
Penetration of Agile in the market considering global IT spending:

Dec.2014 - Latam+Spain Approx. 12%

Our clients are global leaders on their respective fields
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We have clients of the main media groups of Spain, Mexico and Brazil, leading pan-regional
phone operators and global enterprises
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RTVE portals

The public television had a very limited online presence, with little traffic and low average time. The old web
was not prepared to exploit a multichannel access and it did not have transformation speed.

When we started to work with the new team to launch the new portals, we emphasized, on the one hand, the
tools that would give more editorial agility to people that had to maximize the impact of the available in-house
content; and on the other hand, the personalization of the experience for the different audience segments.

Traffic was multiplied by x24 in the 18 following months, maximizing the amount of pages by employee and

increasing the average time from 5 minutes to over 24, with a direct impact on the audience —the main meter of
business.

Page Views
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El Comercio (PE) QE

€&l Comercio

The group is leader in Peru in print media, with several newspapers, television and other business that give it a
predominant position in the percentage of traditional advertising, but with a much smaller share in digital due
to the entry of the big players of the internet

We have worked with them in the unification of the management and audience segmentation systems
developing profiles of higher advertising value, predictive technologies based on user behaviors, consumption
habits, the contents that they read, etc.

We have contributed to enrich their competitive capacity to offer a better advertising segmentation, data that
allows to optimize the advertising to reach a more specific target, with improvement of 15 to 25% on the
campaign performance.

Grupo RBS (BR)  Grupo nuaad

It is a leader media group in southern Brazil, with printed newspapers, radio and television and a digital
audience all over the country which wanted to boost its multimedia capacities, with efficient production tools to
maximize the most profitable advertising formats.

After analyzing the different market tools, they chose Agile as the solution for the multimedia management of
the whole group, which allowed them to boost journalistic productivity, producing, managing and publishing
multimedia contents from mobile devices, for example.

The capacity to create online video channels has been improved for each of their brands and newspapers, with
vertical channels that allow to take advantage of more segmented audiences and contents for specific targets,
such as the agricultural business, that has a great economic weight in the region.

The group has recently sold Canal Rural to a multinational food industry company, that has subsequently
extended the use of Agile technology to all its digital businesses.
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Barcelona | Madrid | Sao Paulo | Buenos Aires | Miami | México DF
Europe Headquarters: Avenida Diagonal 449, 72- 08036 BARCELONA
Americas Headquarters: Avenida Brigadeiro Faria Lima, 1993, cj 43 - 01452-909 SAO PAULO

Central: (+34) 93 802 3800 | http://www.agilecontent.com

Media contact:

IR Capital — Cori Pellicer +34 654 10 59 55


http://www.agilecontents.com/

